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SYSTEMATISATION OF FACTORS OF SOCIAL RESPONSIBILITY FORMATION

In modern society, social responsibility plays a key role not only for individuals but also for collective entities such as
organizations, local communities, and state institutions. The growing complexity of social challenges, the intensification of globalization
processes, and the increasing influence of mass media and digital technologies contribute to the emergence of new expectations for
responsible behavior. These changes demand a higher level of awareness and accountability in interactions between people,
institutions, and society at large.

This situation calls for a deeper analysis of the factors that shape social responsibility, with particular attention to their
classification, origin, and impact. One of the central objectives in this area is the systematization of influencing factors in order to
build a structured and comprehensive understanding of how social responsibility is formed and maintained. However, there is currently
a lack of unified and widely accepted approaches to this classification, which reduces the efficiency of practical actions and policies
designed to foster responsible behavior in various sectors of society.

Therefore, it is essential to examine not only the external but also the internal drivers of socially responsible conduct. This
Iincludes psychological, cultural, institutional, educational, and economic factors that interact in complex ways and influence both
individual and collective decision-making. A detailed exploration of these elements and their relationships can help build effective
strategies for promoting ethical practices, civic engagement, sustainable development, and long-term social stability. Ultimately,
enhancing our knowledge of social responsibility factors is key to building a more inclusive, resilient, and ethically grounded society
that is better prepared to meet future challenges.
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€PMAKOB Makcum

3akuaz BUIIO] ocBiTH «MDKHAPOIHUI HAYKOBO-TEXHIUHHI yHiBepcuTeT iMeHi akagemika FOpist Byras»

CUCTEMATU3AILISI YAHHUKIB ®OPMYBAHHS COLIAJILHOI
BIAMOBIJIAJILHOCTI

Y cyqacHomMy cycriinibCTBi couia/ibHa BiAMOBIAATIBHICT BIAINPAE KIIIOHYOBY pPOJIb HE JMLIE AJIS OKpEMuX Ocib, a v s
KOJIEKTUBHUX Cy6 EKTIB — Takux sIK OpraHizadil, MiCLEBI rpoMann 1a AEPXKaBHI IHCTUTYLYi. 3DOCTaHHS CKIIGAHOCTI COLIIa/IbHUX BUK/TUKIB,
110CUTIEHHS [7106a/3aLIIMIHNX [POLECIB | 3pOCTatoqMsl BII/IMB Mac-Mesla 1a UngpoBuX TEXHOJIOMV CrpUSIIOTL BUHUKHEHHIO HOBUX
OYIKyBaHb LOAO BIAMNOBIAA/IbHOI TOBERIHKY. L{i 3MiHM BUMAraroThb BULLOIrO PIBHS YCBIAOM/IEHHS Ta BIAMOBIAA/IbHOCTI y B3aEMOLI MK
JI04bMY, IHCTUTYLISMU Ta CYCrlisIbCTBOM 3arasioM. Taka cuTyauisi noTpebye rmmbLLIOro aHasizy YHHUKIB, 1O GOPMYIOTb COLIa/IbHY
BIAMOBIAA/IbHICTB, 3 OCOB/IMBOKO YBAIrok A0 iX Kaacu@ikallii, noxomKkeHHs 1a Brymay. O4HUM (3 LJEHTPA/IbHUX 3aBAaHb Y LV CEDi €
cucTeMaTu3alis BrUMBOBUX QaKTOPIB 3 METOK CTBOPEHHS CTPYKTYPOBAHOMO ¥ KOMIT/IEKCHOIO PO3YMIHHS TOro, K QOpMYeETHCA Ta
TIATPUMYETLCS COLYIa/IbHA BIAMOBIAAIbHICTS. BogHoYac Hapasi BiCyTHI yHIQIKOBAHI Ta LUMPOKO BU3HAHI ITAX0AM A0 TaKOi kiacnikawli,
LO 3HWKYE EQEKTUBHICT MPAKTUYHNUX Lid | MOJIITUK, CrIPSMOBaHNX Ha PO3BUTOK BIAIMOBIAA/IbHOI TOBELIHKM B pPi3HUX CEKTopax
cycninbcTBa. OTKE, BaX/IMBO BUBYATH HE JINLLIE 30BHILLIHI, @ ¥ BHYTDILLIHI PYLLIVIHI C/in COLI/IbHO BIAMOBIAA/bHOI ITOBEIHKN. [0 HIX
Hanexars [ICUXO/IONTYHI, Ky/IbTYDHI, IHCTUTYLIVH], OCBITHI Ta EKOHOMIYHI YUHHUKY, SKI B3EMOAIIOTL Y CKIaAHMIA Criocio | BrymBaTs
K Ha IHANBIAYa/IbHE, TaK | Ha KOJIEKTUBHE MPUUHSTTS PilleHb. [eTanbHe AOCTIIKEHHS LUNX E/IEMEHTIB i iXHIX B3aEMO3B F3KIB MOXE
cripusiTv (POPMYBAaHHIO EQPEKTUBHUX CTPATErIN A/151 POCYBaHHS ETUYHUX MPAKTUK, POM3ASHCLKOI GKTUBHOCT, CTa/I0r0 PO3BUTKY Ta
AOBroTpuBasioi coylanbHoi CTabisibHOCTI. Y MmiACYMKY, MO/MOIEHHS 3HAaHb PO GakTopu couianbHOI BiAnOBIAG/IbHOCTI € KITIOYEM [O
1106yA08Y GIIbLL IHK/TIO3MBHOIO, CTIVIKOrO Ta ETUYHO BMOTUBOBAHOIO CyCITi/IbCTBA, KPALUE T4roTOB/IEHOrO 40 MaubyTHIX BUK/TMKIB.

Ko4oBIi  C/I0Ba:  KOPIiopaTusHa CoLiasibHa BIAMOBIAA/bHICTb, COLIa/IbHO  BIANMOBIAG/IbHA AIF/IbHICTB,  YIIPaB/IiHHS,
MTIAMPUEMCTBO, CTa/IMi PO3BUTOK.
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PROBLEM DESCRIPTION

Social responsibility is an integral part of business management. This is confirmed by the active
implementation of the International Standard ISO 26000:2010 ‘Social Responsibility Guidelines’ [1], which provides
a common understanding of social responsibility and detailed instructions for all organisations.

In developing approaches to optimising the social responsibility policy at an enterprise, the key place is
occupied by the study of factors that influence the level of motivation of enterprises to implement relevant measures
in their business activities.

The introduction of the concept of social responsibility is a prerequisite for achieving the Sustainable
Development Goals.

LITERATURE REVIEW
There are a number of studies devoted to the development of the culture of corporate social responsibility of
enterprises, in particular, scientists Kuzmina O. E. and Stanasiuk N. S. [2] studied the typology of factors of formation
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of social responsibility, Mei Fei [3] - factors and mechanism of formation of corporate social responsibility of
enterprises engaged in foreign economic activity, Bondaruk T. G, Bondaruk I. S. [4] - the economic nature of the
organisational and economic mechanism of social responsibility of business, Bobko L. O., Maziar A. V. [5] - problems
of corporate social responsibility of business in Ukraine, Seliverstova L. S., Losovska N. V. [6] - approaches to the
formation of the organisational and economic mechanism of management of social responsibility of business, etc.

DIVISION OF NOT SOLVED PART OF THE PROBLEM

Despite the significant number of works on corporate social responsibility (CSR), the issue of classifying the
factors of its formation, taking into account the specifics of the functioning of enterprises of various sizes, including
small and medium-sized businesses, remains insufficiently studied. Existing scientific approaches are mostly focused
on general theoretical aspects or borrowed models that do not always take into account the socio-economic realities
of the domestic business environment.

In this regard, it is important to systematise the factors that directly influence the implementation of social
responsibility in the practical activities of enterprises in Ukraine and to develop recommendations for the strategic use
of CSR as a tool for improving business competitiveness.

RESEARCH AIM AND OBJECTIVES

The article is aimed at a comprehensive systematisation of the factors influencing the formation of social
responsibility of enterprises, with a detailed consideration of their origin, levels of influence, content characteristics
and interrelationships between them. Particular emphasis is placed on the need to consider both external and internal
factors that shape socially responsible behaviour. The article also aims to highlight conceptual approaches to the
analysis of these factors in the context of modern social transformations taking place in the context of globalisation,
digitalisation and changing social expectations. The study aims to propose a generalised classification of CSR factors
and determine their practical potential in the strategic management of enterprises of various sizes, especially small
and medium-sized businesses.

RESULTS AND DISCUSSIONS

In the process of developing approaches to improving the CSR policy at enterprises, it is of particular
importance to study the factors that determine the motivation of business structures to implement socially responsible
practices in their economic activities. In view of this, it is important to study and systematise the CSR factors at
Ukrainian enterprises with further analysis of the level of their influence on the studied processes.

It is worth noting that both Ukrainian and international researchers already have studies on this topic. In
particular, in the work of Kuzmina O.E. and Stanasyuk N.S. [2] the factors influencing the formation and development
of CSR are classified into two main groups: factors of action and factors of provision. The first group of factors
includes the following:

- tax system and public administration systems;

- state surcharges, subsidies, rewards, etc;

- creation of special funds, savings, etc;

- volunteer activity and private initiative;

- other factors.

A group of impact factors influences CSR through the tax system, building public administration systems at
both national and local levels, as well as through providing assistance in the form of governmental surcharges,
subsidies, use of special social funds, volunteering, etc. It should be noted that for the majority of domestic business
entities, the main incentives for implementing social responsibility are preferential taxation, reduction of
administrative pressure from local authorities and familiarisation with positive examples of social responsibility
programmes (measures) implemented abroad.

For small and medium-sized enterprises, financial incentives, in particular gratuitous financing, are the most
effective motivation for increasing social responsibility. It is also important to strengthen ties with large companies,
obtain loans (grants), participate in exhibitions and facilitate access to business networks.

The experience of efficient economies shows that building appropriate tax systems, creating special social
funds, government subsidies, etc. makes it possible to make social responsibility an integral element of the functioning
of a modern enterprise that organically combines social responsibility with production and business activities.

Kuzmina O. E. and Stanasiuk N. S. include the following factors in the second group of factors of social
responsibility formation:

- development of investment activity;

- formation of mechanisms for motivating and stimulating involvement in solving social problems;

- building effective management systems;

- implementation of public-private partnerships.

In the work of Mei Fei [3], the factors are classified into two main groups: factors that determine the
feasibility for owners and managers of enterprises to implement corporate social responsibility measures and factors
that ensure the implementation of corporate social responsibility measures. The first subgroup of factors includes the
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following:

- factors that determine the direct economic effect and economic efficiency of corporate social responsibility
measures;

- factors that determine the indirect economic effect and the corresponding economic efficiency of corporate
social responsibility measures;

- factors that determine the social effect and social efficiency of corporate social responsibility measures.

The second subgroup of factors includes the following:

- The amount of resources available to enterprises and possible to attract, necessary for the implementation
of corporate social responsibility measures;

- consumer properties of resources required for implementation of corporate social responsibility measures;

- competence of owners and managers of enterprises in the implementation of corporate social responsibility
measures and their inclination to such implementation;

- organisational support for the implementation of corporate social responsibility measures at enterprises.

For small and medium-sized enterprises, financial incentives, in particular gratuitous financing, are the most
effective motivation for increasing social responsibility. It is also important to strengthen ties with large companies,
obtain loans (grants), participate in exhibitions and facilitate access to business networks.

The experience of effective economies shows that building appropriate tax systems, creating special social
funds, government subsidies, etc. makes it possible to make social responsibility an integral element of a modern
enterprise that organically combines social responsibility with production and business activities.

There are certain specifics in the implementation of CSR activities in small, medium and large businesses.
The main obstacles for small and medium-sized businesses are, first of all, lack of funds, tax pressure, insufficient
information and experience, and the absence of state and public support organisations. That is why the factors of
support should be based primarily on the intensification of investment activity, which in turn provides additional cash
flows and creates a strong financial and economic basis for the formation of a corporate social responsibility system.
It is important to improve enterprise management systems, create mechanisms to motivate employees to participate
in social responsibility activities, build an appropriate organisational structure of the enterprise and optimise
management functions.

Based on the analysis of the works of Kuzmina O. E. and Stanasiuk N. S. [2] and Mei Fei [3], the factors of

social responsibility formation are systematised (Fig. 1):
Factors of action

Feasibility factors

Factors of social

responsibility formation

Security factors

Implementation factors

Fig. 1. Systematisation of factors of social responsibility formation
[Developed by the author]

All of these factors have an effective impact on the number of socially responsible companies and the amount
of their expenditures on social initiatives. Public-private partnerships are of particular importance in ensuring social
responsibility, as they can contribute to additional financial and economic support not only for production and
economic activities, but also for enhancing corporate social responsibility.

Building a process of financial and economic support for social responsibility at an enterprise is of particular
importance, since both social and environmental initiatives cannot be implemented without proper resource support
(Fig. 2).

The first stage of implementation of the process of financial and economic support of social responsibility at
the enterprise should be the search for sources of investment for the implementation of various social projects.
Investment mechanisms should be focused on the development and implementation of innovations, in particular, on
the use of resource-saving technologies, which will reduce the company's costs and save resources. Generating added
value and developing models for its use is the basis for ensuring social responsibility in the following areas: creating
specific social funds, intensifying volunteer activities, supporting social needs, etc.

Other options for building the processes of financial and economic support for social responsibility can be
used. For example, through the establishment of public-private partnerships, in which part of private funds can be
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used to create special funds. Also, financial and economic support can be realised through volunteering on the basis

of crowdfunding, which is an effective tool for raising funds necessary to ensure corporate social responsibility.
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Fig. 2. The process of financial and economic support of social responsibility at the enterprise [2]

Chao-Chan Wu and Fei-Chun Cheng's research presents an approach to classifying the factors of influence
on CSR hased on the concept of the strategic triangle, which was proposed by Japanese strategist Omae Kenichi [7].
According to this concept, in order to implement CSR strategies, companies should identify all potential opportunities
and sources that influence social responsibility. This is due to the fact that companies' resources are limited, and
therefore the selection and prioritisation of CSR activities are key components of strategic thinking. Identifying the
main factors influencing the implementation of CSR strategies and assessing their relative importance helps
companies to increase the effectiveness of their CSR strategies. According to Omae Kenichi, strategic business
thinking is based mainly on three aspects: [8].

- The company (internal resources and assets);

- stakeholders (participants interacting with the business, consumers);

- competitors (competitive advantage over other market players).

Their characteristics are presented in Table 1.

Table 1.
Characteristics of the main aspects of strategic thinking
[developed by the author on the basis of 7,8].
The main factor Explanation within the concept
Company The tangible resources and intangible assets within a company that can serve as a basis for implementing a
strategy.

Stakeholders A group of people who directly or indirectly depend on the company's activities or can influence its actions.
Competitors A relative competitive advantage between a company and its competitors.

It is worth noting that companies rarely implement social responsibility solely for altruistic reasons. The main
goal of business is to ensure efficiency and generate profits, so companies should consider CSR through the prism of
strategic thinking and choose social goals that will allow them to use their core competencies and maximise their
results. Thus, the task of companies is to transform social responsibility into business opportunities, creating additional
benefits and competitive advantages.

CONCLUSIONS AND PROSPECTS FOR FURTHER RESEARCH

As a result of the study, it was found that the formation of social responsibility is a complex, multi-level
process caused by the interaction of external and internal factors. The proposed systematisation covers both external
and internal factors that influence the formation of responsible behaviour. Clarification of classification features made
it possible to determine the structural and functional relationships between factors of different levels.

This approach contributes to a better understanding of the mechanisms of influence of factors on the
processes of CSR formation and can be used in the development of social policy programmes, educational courses
and corporate governance mechanisms. Consideration of the process of financial and economic support of social
responsibility allowed to identify the key stages of transformation of investment resources into social initiatives of
enterprises, taking into account added value, crowdfunding, public-private partnership and other sources. The
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application of the proposed approach will help to strengthen the competitiveness of enterprises, improve interaction
with stakeholders and create a more responsible and sustainable socio-economic environment.

Promising areas for further research include empirical verification of the links between the influence factors
established in the typology; studying the dynamics of their action in the context of social transformations, crisis
challenges and digitalisation of the economy; developing indicators for assessing the effectiveness of CSR
implementation; analysing the role of social dialogue between business, the state and civil society; and studying the
impact of digital technologies on the transformation of social responsibility mechanisms.
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